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MAJOR OFFICE TOWER IN CALGARY 
ANNOUNCED BY SCOTIABANK AND FAMOUS PLAYERS 


George P. Destounis, President of Famous Players and Arthur H. Crockett, President of The Bank of 
Nova Scotia have revealed plans for the tallest building in Calgary to be erected on the north-east quadrant 
of 8th Avenue and 2nd Street. 

The Bank of Nova Scotia building, a joint venture of Scotiabank and Famous Players will reach to 37 
stories and has been estimated to cost $20,000,000. Construction is planned to begin in the Spring of 1972 
and the building will be completed two years later. 

The site includes extensive frontage on 8th Avenue between 2nd Street and Woolworths and on 7th 
Avenue between 2nd Street and “The Bay’”’. 

The plan calls for a two level retail base structure to front on 8th Avenue’s pedestrian mall, and a 35- 
story contiguous office tower to front on the 7th Avenue - 2nd Street corner, providing in excess of 600,000 
gross square feet of commercial complex. When completed, 3,000 people will be employed in the complex. 

Located in the base structure at the concourse level will be the main branch of The Bank of Nova Scotia 
in Calgary, as well as a twin-auditorium Famous Players cinema offering the finest in entertainment from 
the film capitals of the world. 

Also on the concourse level and second story level there will be retail facilities such as boutiques, 
beauty and barber shops, personal valet service and brokerage firms. 

Plus 15 arcades will span Seventh Avenue, 2nd Street and 8th Avenue Mall to provide direct access to 
other properties in conjunction with the City of Calgary master plan. 

Among the occupants of the office tower will be the Alberta Regional Office of The Bank of Nova 
Scotia. 

At the first level of the tower the glass line will be set back, providing a landscaped terrace level. The 
tower will be sheathed in solar gray glass with the columns accentuated by white column covers. 

The base of the building will have a colonnade with the solar gray glass set in from the three standing 
columns, thus creating a pedestrian plaza as well as a landscaped plaza and ground floor. The base of the 
structure will be set back from the property lines to provide larger landscaped areas in conjunction with the 
landscaped colonnade. Typical tower floors will occupy approximately 14,900 sq. ft. and will be served by 
high-speed elevators. 

Public areas within the building will be as handsome as the exterior and will incorporate design contin- 
uity from the exterior to the interior facilities. 

Highly advanced air conditioning and heating systems will create a healthful climate of comfort and 
efficiency year-round regardless of the temperature outside. Office temperatures may be controlled sep- 
arately, and various areas of the structure can be heated or cooled simultaneously depending on temper- 
ature conditions. 

Architects for The Bank of Nova Scotia and Famous Players are A. Dale of Calgary; and Thomas E. 
Stanley, Architects of Dallas, Texas, are Design Consultants. 


eee RS 


op eget A 
THEEDGDGEE 
| 
fe rT ad 
OMAN 


Bo, 4 a 
7 oh x . | x ees: 
eb aI Mit = 
ee Z pom ode am Bae 
_ Sarl TTT TTT Zi a ae 
? Egy 


RR OPEOEEE y 


inet H 3 ¥ FEES 


ee a 


: 3 


LA PLUS IMPORTANTE PLACE D’AFFAIRE A CALGARY 
ANNONCEE PAR SCOTIABANK ET FAMOUS PLAYERS 


George P. Destounis, président de Famous Players Limitée, et Arthur H. Crockett, président de la 
Banque de Nouvelle-Ecosse, ont révélé les plans du plus haut édifice 4 Calgary, devant étre érigé dans le 
secteur nord-est de la 8ieme Avenue et de la 2iéme Rue. 


L’édifice de la Banque de Nouvelle-Ecosse, une entreprise conjointe de Scotiabank et Famous Players, 
aura une extension de 37 étages et est évalué au coat de $20,000,000. Les travaux de construction doivent 
commencer au printemps de l’année 1972, et l’édifice sera complété deux ans aprés. 

L’emplacement embrasse un ample facade sur la 8ieme Avenue, entre la 2i¢me Rue et Woolworths et sur 
la 7iéme Avenue, entre la 2iéme Rue et “The Bay”’. 

Le plan indique une structure de base 4 deux niveaux pour fins commerciales, faisant face sur la 
promenade publique de la 8iéme Avenue, et un édifice contigu de 35 étages avec facade sur la 7ieme 
Avenue au coin de la 2iéme Rue, muni d’un excédant de 600,000 pieds carrés brut d’emplacement 
commercial. Quand la construction sera terminée, 3,000 personnes y établiront leur place d’affaire. 

Le bureau chef de la Banque de Nouvelle Ecosse a Calgary, se trouvera dans la structure de base, au 
niveau du carrefour principal, de méme que deux salles de Cinéma de Famous Players, offrant des films 
venant des capitales du monde entier. 

A ce méme niveau et au niveau 15 Plus (deuxiéme étage), il y aura plusieurs boutiques, salons de 
coiffure, service de valet et compagnies de courtiers. 

Les galeries du niveau 15 Plus (deuxieme étage), enjambent la 7iéme Avenue, Deuxiéme Rue et la 
promenade de la 8iéme Avenue, pour faciliter l’accés aux édifices de concert avec le Plan maitre de la ville 
de Calgary. 

Parmi les locataires de cet édifice, se trouvera le Bureau Régional d’Alberta, de la banque de Nouvelle- 
Ecosse. 

Au premier niveau de |’édifice, la ligne des vitres sera renfoncée, pour allouer l’espace a une terrasse. 
La Tour sera protégée de vitres teintées grises, avec colonnes recouvertes en blanc. 

A la base de l’édifice, se trouvera une colonnade entourée de vitres teintées créant. une plaza pour les 
piétons de méme qu’un jardin et premier plancher. La base de la structure sera reculée des lignes de la 
propriété pour allouer de plus grands espaces pour des parterres, de conivence avec la colonnade. Chaque 
plancher aura en moyenne une superficie de 14,900 pieds carrés et sera accommodé d’ascenceurs trés 
rapides. 

Les emplacements publics 4 l’intérieur de l’édifice seront aussi attrayants que l’extérieur et incorpore- 
ront la continuité du dessin de l’extérieur en dedans. 

Des systémes de climatisation et de chauffage des plus perfectionnés créeront un climat de confort et de 
bon rendement 4 |’année longue, quelle que soit la température. La température peut étre controlée indivi- 
duellement dans chaque bureau, et plusieurs endroits pourront étre chauffés ou refroidis selon les besoins. 

Les architectes pour la Banque de Nouvelle-Ecosse et Famous Players sont A. Dale de Calgary; et 
Thomas E. Stanley, Architectes, de Dallas, Texas, sont les architectes consultants. 


cancer! 


FURS ghee 
INRNOCG 
ML) 
uh UUKOREERA 
41 | hl a Reel | ee 


- 


i J testes Niet De ie) | = pet BE PIC 
PEPE EPpy Li ee re au ie 
IPrritoel S& Ra” me 


MESSAGE TO: THEATRE MANAGERS, ASSISTANT THEATRE 
MANAGERS, HEAD OFFICE EMPLOYEES 


This is to advise you that changes 
have been made in the waiting or 
elimination period under the above 
insurance plan with the Continental 
Insurance Company. Formerly, it was 
necessary for an employee to be 
totally disabled due to accident or 
sickness for a period of 26 weeks 
before this insurance became effective. 
Recently we reduced this waiting 
period to 13 weeks. 

Therefore, if you are disabled and 
unable to do your normal work due 
to sickness or accident and are still 
disabled after 13 weeks, the 
Continental Insurance Plan will pay 
you an amount equal to 60% of 
your weekly salary, plus 5% to the 
Company Savings Plan as long as you 
are permanently disabled, and such 
payments will cease on attaining age 65, 
at which time the Company Pension 
Plan & Old Age Security will become 
effective. 

During the waiting period the com- 
pany will pay you 1 full weeks salary 
for each year of continuous service. 
If you have less than 13 years of 
continuous service, you will receive 
60°/o of salary, plus 59/0 to the 
Company Savings Plan for the re- 
maining weeks. 

(NOTE: The foregoing payments 
would be reduced by any amount 
received for disabilities from Work- 
man’s Compensation, Canada Pension 
Plan, or other Governmental agencies). 

This supersedes all previous infor- 
mation in regard to salary continuance 
insurance, and there will be no change 
in personal contributions to this plan. 
The Company is picking up the addi- 
tional cost. 


La présente est pour vous aviser 
de quelques changements qui ont été 
faits au sujet j 
ou d’élimination du plan d’Assurance 
avec la compagnie Continental Insur- 
ance. Auparavant l’employé devait étre 
invalide a cause d’accident ou de mala- 
die, pour une période de 26 semaines, 
avant que l’assurance soit en force. 
Récemment, nous avons réduit cette 


salary continuance ...... 


Some things can’t wait. 


période d’attente a 13 semaines. 

Donc, si vous devenez invalide et 
incapable de travailler a cause de mala- 
die ou accident et que vous étes 
toujours invalide apres 13 semaines, 
la plan d’assurance Continental vous 
paiera un montant égal a 60°/o0 de 
votre salaire hebdomadaire, plus 59/o 
au Plan d'Economie de la compagnie 
durant toute la période de votre inva- 
lidité; et ces paiements se termineront 
quand vous atteindrez |’age de 65 ans. 

Pendant les 13 semaines d’élimina- 
tion ou d’attente, votre compagnie 
vous paiera votre salaire hebdomadaire 
en entier pour chaque année de service 
avec la Compagnie avant que vous 
soyez devenu invalide. 

Pour les semaines restantes de la 
période d’attente jusqu’a ce que le 
plan d’Assurance entre en force, votre 
salaire sera réduit a 60°/o plus 5°/o 
au Plan d'Economie de la Compagnie. 

(NOTE: Les paiements ci-haut se- 
raient réduits de tout montant recus 
pour invalidité de I’lndemnité de Tra- 
vail, Plan de Pension du Canada, ou 
autre agence gouvernementale), Ceci 
remplace toute autre. information pré- 
cédente, a l’égard de continuation 
de salaire, et il n'y aura aucun change- 
ment dans les contributions person- 
nelles a ce Plan. La compagnie se 
charge du cott supplémentaire. 

F.A. Morley 
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WHAT'S ALL THE SHOOTING ABOUT? 


Since the establishment of the Can- 
adian Film Development Corporation 
by the Canadian Government the feat- 
ure film industry in Canada has made 
much progress. 

Famous Players has co-operated 
with the C.F.D.C. not only by arranging 
distribution and exhibition of many 
Canadian made films but in extending 
financial assistance to the producers. 

Famous Players participated in the 
financing of the feature ‘“RED’’ now 
being presented in our theatres across 
Canada and has a financial investment 
in the following feature motion pictures 
now on the screens or soon to be 
released. 

“APRES SKI” featuring Daniel 
Pilon who impressed in ‘“RED’’, was 
filmed in colour in the Quebec Laur- 
entians. 

“THE CROWD INSIDE” filmed 
on location in Toronto, the story 
concerns a group of transients in a 
rooming house, premieres in Toronto's 
Uptown Theatre. 

“THE APPRENTICE” just com- 
pleted will open in our Allouette 
Theatre in late Spring. 


QUOI! DE NEUF DANS LA 
PRODUCTION CANADIENNE? 


Depuis |’établissement de la So- 


Managerial Changes 
British Columbia 


Mr. Brian Rogers, manager of the 
Paramount theatre, Kamloops, has been 
appointed assistant to Mr. Gow, re- 
placing Mr. Dudley. 


Mr. Frank Zalot, manager of the 
Richmond Square Twins, Richmond, 
will be transferred to the Paramount 
theatre, Kamloops as manager. 


Mr. Jim O'Neal, assistant manager 
of the Capitol theatre, Vancouver, has 
been appointed manager of the Rich- 
mond Square Twins. o 


¢ 


Boyne Cd 

“APRES SKI” - film couleur tour- 
né dans les Laurentides du Québec 
présentement a l’affiche au cinéma 
Capitol a Montréal. Ce film met en 
vedette Daniel Pilon qui a fait bonne 
impression dans ‘““RED”’. 

“THE CROWD INSIDE” tourné 
entiérement a Toronto; c’est I‘histoire 
d‘un groupe de jeunes dans une maison 
de pension dont la premiere sera pré- 
sentée au ‘’ Toronto’s Uptown Theatre” 
le 7 mai. 

“THE APPRENTICE” - “FLEUR 


ciété de Développement de |’industrie 
Cinématographique Canadienne, |‘in- 
dustrie du film au Canada a fait beau- 
coup de progres. 

Famous Players a collaboré avec la 
S.D.1.C.C. non seulement en facilitant 


la distribution et l’exploitation de 
films canadiens, mais aussi en prétant 
assistance financiére aux producteurs. 

Famous Players a participé finan- 
ciérement a la réalisation du film 
“RED” projeté dans nos cinémas a 
travers le Canada; Famous Players a 


également des intéréts financiers dans 
des longs métrages qui sont actuellement 
projetés sur nos écrans ou qui le seront 
bientdt, tels que: 


BLEUE” - film tourné entiérement au 
Québec; sera présenté dans les débuts 
de l’‘automne au Cinéma Alouette. 


We 22 


When you are having one of those days, just remember that even a stopped 
clock is right twice a day . . . overheard at a convention: ‘She was going to join 
Women’s Lib but her husband wouldn’t let her’’ . . . I’m tired of reading about 
Robin Hood robbing only the rich —— even as a boy the reason occurred to me 
—— the poor didn’t have any money .. . ever think that the biggest difference 
between men and boys is the cost of their toys? ... the cigarette companies are 
having a tough time spending their advertising budget. One is planning to produce 
its own Western. They’re calling the hero Phil Terr —— and he'll have the 
smoothest draw in the West! The female lead will be great for a hoss opera —— 
she’s .45 — .22 — .38... and some of the night clubs are in tough shape too. We 
phoned one the other night and asked what time the show went on. ‘What time 


can you make it? was the reply . . . and here’s a tip for all young men —— if 
you want to know how a girl will treat you after marriage, just listen to her 
talking to her little brother . . . and that supermarket war —— | know a house- 


wife who went in with 16,000 green stamps and they made her a partner... 
finally, here’s a Conservation Thought: Why can’t we just take some ordinary 
cranes and teach them how to whoop? .. . have a pleasant summer and come 
back relaxed and ready to work with us on a new film for your organization. 
Cordially, 
Graeme Fraser 


SMASH OPENING for Paramount’s‘ WATERLOO’ 


in Toronto! 


All the stops were pulled for the 
Toronto Premiere of Paramount's 
“WATERLOO” when it opened at the 
University Theatre. The theatre was 
rented by the Eglinton Rotary Club 
who proudly presented this outstand- 
ing attraction as a fund raising Theatre 
Party. Final results show a profit, from 
the complete sellout crowd, of over 
$3,600.00 to be devoted to their various 
well Known charities. 

The red carpeted canopy theatre 
front and pre-opening activities were 
highlighted by one of the most unusual 
presentations ever seen at this sort of 
function when the Pioneer Platoon of 
the Royal Regiment of Canada, Sarg- 
eant K.D. Platt in charge (the Sargeant 
insisted this is the correct spelling), 
provided an Honor Guard and per- 
formed a twenty-minute Ceremonial 


oe 


Duty Drill of the 1860's in the full 
dress of the period. The twelve men of 
this Honor Guard, five Grenadiers, 
seven Pioneers, thrilled the street- 
blocking crowd who stopped to watch 
their performance. The rifle firing of 
blanks, part of the Drill, contributed 
to the excitement of the opening. 

The Honor Guard then preceded 
Rotary President Mr. B. Black to the 
front of the theatre and formed up to 
set the stage for his brief word of 
welcome and thanks for support. 

Another fine group of soldiers, of 
the Royal Horse Guard, twelve in all, 
attired in Ceremonial blue dress uni- 
forms - polished plumed helmets, 
swords, etc., dressed up the lobby, 
stair wells and landings to the balcony, 
and all aisles. 

A tremendous conversational piece, 


displayed in a glass case in the lobby, 
was a battle-beated cavalry cuirass, or 
breastplate, taken from a French Troop- 
er after the battle of WATERLOO, 
June 15, 1815, by a member of the 
Royal Horse Guards. Clearly seen is 
the fatal large bullet hole in the bottom 
left-hand corner of the cuirass. The 
breastplate-wearing ‘‘Cuirassiers’’ form- 
ed Napoleon’s elite heavy cavalry and 
were among the contingent that par- 
ticipated in Marshal Ney’s ill-fated 
attack on the British Infantry Squares. 

Guests of honor for the evening 
were 75 members of the Miss Famous 
Players Theatre Panel, an attractive 
group of young ladies, students in 
Grades 12 and 13, representing some 
72 Secondary Schools in the Metro 
Toronto area. 


Posed in front of a charming backdrop, formed by the representatives of the Miss Famous Players Theatre Panel, are the three 
Senior NCO’s in charge of the ceremonial units which assisted in the opening of “WATERLOO”. On the left is a Corporal of 
the Royal Horse Guard attired in ceremonial dress complete with sword and plumed helmet. In the centre a representative of 
the Grenadier Guards unit of the Pioneer Platoon; attired in the British uniform of the 1860's. On the right is Senior NCO 
Sargeant K.D. Platt, also of the Pioneer group of the Royal Regiment of Canada, attired in the ceremonial uniform of the period. 


GERALD PRATLEY WILL HEAD 
$10,000 STUDENT FILM AWARD 
PANEL FOR SECOND YEAR: 


TORONTO - Gerald Pratley, well- 
known film critic, broadcaster and head 
of the Ontario Science Centre’s film 
theatre program, has accepted an invi- 
tation to chair a panel to select winners 
in Famous Players’ Second Student 
Film Awards Contest. Deadline for 
entries in the contest is September 15 
with adjudication to take place on 
September 17. It is hoped that the 


Awards will be made October 1 as part - 


of the annual Canadian Film Awards 
presentation in Toronto. 

Pre-selection will be handled re- 
gionally. Les Wedman, film critic for 
the Vancouver Sun, will head a panel 


of judges for British Columbia and 
Alberta. The chairman for the Manitoba 
and Saskatchewan region will be an- 
nounced shortly. Ontario entries will 
be judged under Gerald Pratley’s super- 
vision while films from Quebec and 
the Maritimes will be assessed by a 
panel under the chairmanship of Jean- 
Pierre Tadros of ‘‘Le Devoir’’. 

Based on experience from last 
year’s contest, Mr. George P. Destounis, 
President of Famous Players Ltd. an- 
nounced a change in the disbursement 
of prize money and broke down the 
awards as follows: First and second 
prizes of $1,000 and $750 to uni- 
versity students for both English and 
French productions in 16 mm and 8 
mm; first prize of $500 at the high 


school and secondary school level for 
French and English in 16 mm and sec- 
ond prize of $250 for 8 mm in English 
and French. 

As an added incentive to students, 
Famous Players plan to show the win- 
ning films in as many of its theatres as 
possible from coast to coast. 

Entry forms are obtainable from 
Famous Players regional offices as 
follows: for B.C. and Alberta entrants 
- Famous Players, 719 Seymour St., 
Vancouver, B.C.; for Manitoba-Sask- 
atchewan - Famous Players, 315 Donald 
St., Winnipeg, Manitoba; for Ontario 
- Famous Players, 130 Bloor St. W., 
Toronto, Ontario; for Quebec-Mari- 
times - Famous Players, 5887 Monk- 
land Avenue, Montreal, Quebec. ® 
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IN THE GOOD OLD SUMMER TIME 
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MISS FAMOUS PLAYERS 
THEATRE PANEL 


The Miss Famous Players Theatre Pan- 
el is a community relations project 
directed primarily to developing an 
avenue of dialogue and communica- 
tion with young people, to confirm a 
sincere interest in them. Made up of 
16 to 17 year old Grade 12 and 13 girl 
students the Theatre Panel represents 
some 128 Secondary Schools in the 
Metro Toronto area. Reason for the 
distaff Theatre Panel is the experience 
which has taught that the activities, 
type of programs, and scheduling lend 
themselves to, and have the most 
appeal for, young women. 

The Toronto Miss Famous Players 
Panel is the second such project. The 
first Theatre Panel originated in Mont- 
real some six years ago. Patterned after 
our successful Montreal counterpart 
the Toronto Theatre Panel meets every 
third Saturday morning during the 
school period of September to May, 
9.30 a.m., in The Cinema, Toronto- 
Dominion Centre. Thanks to the fine 
support and co-operation of film dis- 
tributor friends each meeting opens 
a screening of an important upcoming 
film attraction. 

There can be no question that film 
has been enthusiastically adopted by 
young people as the new art form and 
this serves the vital purpose of intro- 
ducing new product and assists in pro- 
viding them with a better insight and 
understanding of the medium. They, 
in turn, carry news of the films back 
with them to fellow students at their 
respective schools, an important ave- 
nue of communication. 


After each screening, the Theatre 
Panel Queen, selected at the beginning 
of the year by a board of judges, chairs 
a business portion of the meeting, then 
introduces a special guest of honor 
previously requested by the entire pan- 
el. This past year, for example, has 
seen Mr. Dan Driscoll of the National 
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Film Board chat informally with the 
group on film criticism. Des O’Connor, 
star of the London Palladium show 
made a personal appearance, Mr. A. 
Maynard Robinson presented the art 
of stage make-up, actually taking a vol- 
unteer from the group and aging half 
her face for middle age, the other half 
into the nineties. Mr. Leonard Crain- 
ford, National Director Information 
Services, Canadian Mental Health As- 
sociation spoke on his theatre career, 
and his Public Relations job dealing 
with mental health. 

Final meeting for this year will 
present Mrs. Shirley Reynolds, cosme- 
tician for DuBarry, who will talk on 
the proper use of cosmetics, skin care, 
and other items of good grooming. 
All members will receive a DuBarry 
lipstick as a gift. 

In every instance the warmly en- 
thusiastic response of panel members, 
accompanied by direct informal dia- 
logue with the students, has resulted in 
each guest enjoyably spending more 
time than originally scheduled. 

In planning the many varied and 
interesting activities considerable care 
is taken to avoid any suggestion of stu- 
dent exploitation, care taken to avoid 
interference with schooling or school 
time. 

For example, the decision is delib- 
erately made to hold the last meeting 
of the year early in May in order not 
to interfere with summer examination 
time. 

Future programs to keep these 
wonderfully busy, and interested young 
adults occupied include a ‘sugaring-off’ 
party when the group will be bussed 
into the country to experience maple 
‘sugaring-off’ time. There is to be an 
early May windup semi-formal Corona- 
tion Dinner, where the Queen will be 
Crowned and receive her scholarship 
gift of $100.00, followed by attend- 
ance by the entire group at the Toronto 
Premiere of Paramount's WATERLOO. 

It will be noted that Theatre Panel 
programs are not confined to the 
‘every third Saturday morning’ meet- 
ings. Field trips requested by the 
group, similar to the aforementioned 
‘sugaring-off’ party in April, include a 
visit to a film house where they can 


see raw prints and negatives being pro- 
cessed, sound mixing into a single 
sound track, etc. 

On the agenda also is a visit to 
Variety Village, the Ontario Variety 
Club’s Vocational Guidance School for 
physically handicapped young Can- 
adians. While at the Village School 
they will visit the new manufacturing 
plant where components are being pro- 
duced to serve the needs of the pros- 
thetics division of the Ontario Crippled 
Children’s Centre. 

Concomitant with their interest in 
the handicapped and less fortunate, 
accompanied by the considerable ener- 
gies of this fine group of girls, is the 
growing desire to adopt a worthy cause 
and present fund raising projects in 
support of it. Spearheaded by the 
group, Famous Players will support 
this with two or three special morn- 
ing screenings in the Fall with the pro- 
ceeds of ticket sales being devoted to 
raise funds for their charities, and 
other Panel activities, e.g., Christmas 
Party, their Miss Famous Players uni- 
form blazers etc. 

More directly film-industry-orien- 
ted will be the guest appearance of the 
Panel, representing their various scho- 
ols, at the premiere performances of 
major attractions of peculiar interest 
to students, or where special rates for 
student groups prevail, such as Para- 
mount’s WATERLOO. 

The theatre Panel is an ongoing 
project in that, as grade 13 students 
pass on into first year university, grade 
12 students of last year become the 
grade 13 nucleous of the new Panel 
next year. This group invites the in- 
coming new grade 12’s to join, and so 
on. 

To sum up, confrontation with the 
young folk on the panel, their parents, 
and other interested adults, confirms 
the immense value of the program as a 
worthwhile Company and industry p.r. 
project, and worthwhile extra cur- 
ricular activity for the students. It 
adds stature to the industry while 
making a considerable contribution to 
the development and fulfilment of stu- 
dents, enhancing their well known 
interest and support of the film bus- 
iness. 


Student members of Miss Fam- 
ous Players Theatre Panel gather 
for a close look at volunteer 
member, Debbie Kowulchuk be- 
ing aged by stage make-up artist 
Mr. A. Maynard Robinson. 


Recent guest of honor at a Miss 
Famous Players Theatre Panel 
meeting held every third Satur- 
day in the Toronto-Dominion 
Centre, The Cinema, stage make- 
up artist Mr. A. Maynard, Cana- 
dian Representative of the Res- 
earch Council of Make-up Art- 
ists, secures wrapt attention from 
a vitally interested audience of 
125 student representatives of 
grade 12 and 13 from Metro 
Toronto Secondary Schools. 


In his stimulating presentation 
and demonstration Mr. Robinson 
aged the left half of Debbie 
Kowulchuck’s face to middle 
age, the right side to the age of 
ninety. Second picture shows 
Mr. Robinson using an electric 
hair dryer to dry the liquid 
latex skin Covering used in the 
aging process. At the left shown 
looking out of the photo is Miss 
Famous Players Queen, Miss 
Carol McMulkin. 


Famous Players’ James W. 
Cameron (seated) seriously dis- 
cusses aims and objectives of 
the Miss Famous Players Theatre 
Panel project with prospective 
new members. 


proper handling 
Of BOMB THREATS 


By WALLY L. MEYER 
BOXOFFICE: 
MAGAZINE 


The following article appeared in a 
recent issue of BOXOFFICE magazine. 
Our thanks to BOXOFFICE and 
Mr. Meyer for permission to reprint it 
here. 
Fred Morley, 
Insurance Department 


YOU'RE A THEATRE manager 
and have just received a bomb threat. 
What do you do ... first? Evacuate 
your movie patrons, advises James B. 
Neville, 2nd Deputy Chief of the Chi- 
cago Fire Department, who is in charge 
of fire training and bomb disposals. 
Chief Neville, a featured speaker at the 
29th annual Wisconsin Spring Safety 
Conference and Exposition held re- 
cently in Milwaukee, showed various 
kinds of explosive devices and discussed 
“Handling Bomb Threats.”’ 


Patron Safety Is First Concern 


Your first concern is the safety of 
the persons in the theatre, the chief 
said. Notify the police department, 
then instruct your employees to assist 
with the orderly evacuation of the 
patrons. Simply announce that every- 
one is to leave the theatre for a few 
minutes and to stand by for permis- 
sion to re-enter. Even as the police are 
on their way, says Chief Neville, the 
theatre employees can begin a search 
of their own previously assigned areas. 
For example, ushers would search for 
strange appearing objects around thea- 
tre seats and in the aisles; others the 
rest rooms, telephone booth and exit 
doors, also the stage area, the base- 
ment and furnace areas. Those objects 
“that don’t belong there should be 
noted but not touched and reported 
when the police arrive,’ Chief Neville 
added. 

This was the counsel the fire official 
had relayed to your BOXOFFICE 
reporter in response to my inquiry after 
he had concluded his main presentation. 
This advice, it is interesting to note, 
differed somewhat from the chief's 
recommendations made only minutes 
before to the industrialists, manufac- 
turers and educators who were present. 
The wisdom of immediate evacuation 
in all cases was earlier questioned by 
the chief as he pointed out that with- 
out knowledge of where the supposed 
bomb might actually be planted, ‘you 
may be walking your people into the 
very area where the danger lies.”’ 


In the Fire Marshal’s own words: 
“Keep in mind the fact that if you 
evacuate all occupants of your school, 
place of business, or building every 
time some mentally ill person calls 
and says there is a bomb in your 
place, that you will have reacted ex- 
actly the way he wants you to. Also, 
he then knows that he can do this any 
time he wishes to and he could put you 
out of business. We have found that 
only one-tenth of one per cent of 
bomb threats are for real. Just about 
every municipality around is getting its 
share of bomb scares and threats, in 
many cases more in the nature of 
harassment than to do actual harm. 
We're aware that varying degrees of 
harassment are being employed by 
individuals and groups which include, 
to a large extent, taking advantage of 
people’s natural fear of explosions. So, 
| say, every municipality on earth is 
receiving its share, or more, of bomb 
scares and threats with the fortunately 
rare placement of an occasional live 
bomb. Our biggest area of troubles and 
concern in Chicago in recent month,” 
the chief confided, “has been the 
‘nudie’ shows.” 


Take All Threats Seriously 


Employees who may have the re- 
sponsibility of answering the phone 
should be impressed both with the 
importance of reporting ‘‘any threat- 
ening call no matter how unbelieveable 
they may consider it,’’ the chief advised 
further. It is important that as much 
information as possible be obtained 
from the informant who phoned to 
report the presence of a bomb for it is 
on the basis of this information that 
the safety experts called to the theatre 
can more quickly determine the seri- 
ousness of the bomb warning. Here are 
questions Chief Neville suggests you 
will want to keep in mind during and 
immediately after the phone tipster 
has called your office. 

1. Was the notifier a child or an 
adult (could you determine approxi- 
mate age)? Male or female? 2.Was the 


notifier calm, excited, angry, or glee- 
ful? Was the information given as a 
threat or a friendly tipoff? 3. Did the 
notifier specify the location of the 
bomb or a time for its detonation? 
4. Did you recognize the voice of the 
notifier (or the handwriting if a written 
message)? Could you detect any clue 
as to the ethnic or national background 
of the notifier? 5. How many calls 
were there? Wasaname given? 6. Have 
you had employee trouble serious 
enough to warrant a real bomb? 


Procedure of Marcus Theatres 


Are there bomb scare safety proce- 
dures already in operation in the Mil- 
waukee area? | checked on this with 
Truman Schroeder of the Marcus Thea- 
tres Management Co., and learned that 
this state circuit which operates 40 
movie houses nearly a year ago pre- 
pared and distributed ‘‘bomb scare in- 
structions’’ to its key administrative 
personnel. Two salient points of advice 
that set the tone for the two-page 
instruction list are (a) never immedi- 
ately assume that a bomb warning is a 
bluff, and (b) at all times keep your 
COE 


Try to Extract Information 


Quite in accord with Chief Neville’s 
suggestions for handling a bomb tip- 
ster’s phone call, the Marcus theatre 
personnel are cautioned to listen care- 
fully and to try to extract additional 
information while seeking to determine 
the caller’s approximate age ... but 
not to panic. ‘’Treat the call normally 
until the caller hangs up, then notify 
the manager immediately.’’ Employees 
are not to make any alarm nor should 
they discuss the call loud enough for 
any patron to hear. 


Notify Police Immediately 


The manager is instructed to notify 
the police at once—but to emphasize 
the importance of no publicity. He is 
to alert his staff to the problem, im- 


BOMB THREATS 


pressing the need for casualness in 
action but with speed while checking 
out the areas not occupied by patrons. 
(A few emergency drills beforehand so 
each employee knows how to act and 
what to do are recommended.) When 
the moment arrives for the manager to 
move the audience, he is to speak 
casually, without any outward sign of 
alarm or concern, and say something 
like this: ‘“The police department has 
requested we empty the theatre for 
about 30 minutes, so you will all oblige 
by leaving orderly and without haste. 
Just wait outside for a little while and 
we'll bring you back in and resume the 
show.’’ Music is to be played on the 
house system until all patrons are out. 
The cashier, ushers and staff are to re- 
main at their stations until the theatre 
is emptied, then they too should leave. 
“‘Now the police and you and such 
male help as can help, can go through 
the auditorium with a ‘fine-toothed 
comb.’ ;.” 

Assuming that a detonating time 
had been established through inform- 
ation obtained from the tipster, even 
after a thorough search in the theatre 
has uncovered nothing, the Marcus 
manager is cautioned to ‘‘wait until at 
least 15 minutes past the established 
detonating time before you let the 
patrons back in. When they are all 
seated have some member of the police 
express thanks to them, and you in 
turn express thanks to them.” 


If You Find a Bomb 


What if a bomb or suspicious pack- 
age is found? 1. Do not touch or dis- 
turb it. Notify the police of your find 
if it is discovered before they arrive. 
2. Empty your theatre as outlined 
above, but do it now, don’t wait. 3. 
After the object has been checked out 
and removed and the rest of the thea- 
tre has been checked out, re-admit 
your patrons. Do not tell them of your 
findings. e 


JIM DUDLEY TO U.K. 


Jim Dudley, assistant to Doug Gow 
in the Vancouver office has been 
appointed to head Famous Players’ 
Operations in the United Kingdom. 

Born in Ottawa, Jim started his 
showbusiness career in Victoria before 
moving to the Capitol theatre in Van- 
couver as assistant manager and, later 
as assistant manager under Ivan Ackery 
in the Orpheum. 

Before joining Gow in the Van- 
couver office Jim held managers’ posts 
in New Westminster and the dual 
cinema in Richmond. e 


Mr. Vince Ferrara has been appointed 
Comptroller of General Sound and 
Theatre Equipment Limited, effective 
May 10, 1971. Mr. Ferrara first joined 
United Theatres Limited in 1954, trans- 
ferred to Famous Players Limited in 


June, 1967 and has more recently 
been involved in Cable operations. 

Vince was a major award-winner in 
Famous’ 50th Anniversary Contest. 

Kindly co-operate with Mr. Ferrara 
so that he may successfully continue 
with his new responsibilities. ® 


TERENCE M. LYND NAMED 
VICE PRESIDENT and TREASURER 


George P. Destounis has announced 
the appointment, of Mr. Terence M. 
Lynd, B. Comm., C.A. as a Vice-Pres- 
ident and Treasurer of the company. 

A native of Whitby, Ontario, Mr. 
Lynd comes well qualified to handle 
his new responsibilities. After grad- 
uating from Whitby High School in 
1944 he went on to the University of 
Toronto where he obtained an honours 
Bachelor of Commerce degree. He art- 
icled as an accounting student with 
Price Waterhouse and Company, obt- 
aining his C.A. degree in 1952. 


Terence M. Lynd C. A. 


Terence Lynd was Executive Vice- 
President of Columbia Records of Can- 
ada Limited prior to taking on his new 
duties at Famous Players. He is mar- 
ried and lives in Thornhill with his 
wife and two sons aged 11 and 13. 


Happy Birthday from radio 
station CFOX, Montreal 


It came as a pleasant surprise one day 
in April when Stew Mclsaac of radio 
station CFOX in Montreal, waltzed 
into the office of George R. Arnott, 
Executive Vice President of United 
Theatres, and _ presented a large 
birthday cake: from the staffers of 
CFOX to the staffers of Famous 
Players subsidiary in Quebec. 


HE UREUX ANNIVERSAIRE DU 
POSTE DE RADIO CFOXA 
MONTREAL 


Ce fut une agréable surprise, ce 
jour d’avril, quand Stew Mclsaac, du 
poste de radio CFOX, a Montréal, 
entra au bureau de George R. Arnott, 
vice-président exécutif de United Thea- 
tres, et lui offrit un énorme gateau de 
féte, de la part des employés de 
Famous Players, une subsidiaire au 
Québec. 

M. Arnott les .remercia trés cha- 
leureusement de ce geste touchant. 


More from: “LA BELLE PROVINCE” 


Last issue we ran the story about 
the marriage of Pierre René to Nicole 
Deshaies, but we did not have any 
pictures taken at the office party. 
Well here are the photos of the char- 
ming couple thanking their friends , 
also a closeup of the humorous bilingual 
sign created by Lorne Etienne, head of 
the Display Department. 


Dans le dernier numéro, nous avons 
parlé du mariage de Pierre René a Nico- 
le Deshaies, mais nous n’avions pas de 
photos pour la féte organisée au bureau. 
Bien! voici les photos de ce couple 
charmant en train de remercier leurs 


Left to right: George R. Arnott, executive vice president of United theatres, John Sperdakos, 
director of advertising and publicity and Maurice Phaneuf, general manager. 


George R. Arnott, a gauche, vice-président exécutif de United Theatres, remercie 
Stew Mclsaac, représentant des ventes du poste de radio CFOX, d’avoir marqué cet 
anniversaire avec ce magnifique gateau. Maurice Phaneuf, gérant-général, au centre, 


rayonne de joie. 


amis ainsi qu’un gros plan du tableau 
bilingue humoristique créé par Lorne 
Etienne, chef du département des pan- 
neaux publicitaires. a 


GRANADA INTERNATIONAL 
FILMS announce the acquisition of 
the CAPITOL and PALACE THEATRE 
in Hamilton. President of the newly 
formed company is Jerry H. Solway. 
The Vice-President and General Man- 
ager is Mort Margolius. 


OBITUARIES 


HARRY WALLACE passed away 
on Thursday, May 20, at his home in 
Orangeville, Ontario. 

Harry began his career with Famous 
in the audit department in 1928, later 
transferring to the real estate dep- 
artment. 


He retired from Famous Players in 
1963. 


ARCHIE FRASER passed away 
recently in Brantford, Ontario. 

Archie started his career in our 
business in 1918 at the Gem Theatre 
in Paris, Ontario. 

In 1927 he moved to Brantford 
where he held posts with Brant and 
Capitol Theatres until his death. 


Mr. Anthony Grimala passed away 
in Montreal at age 65. 

Mr. Grimala was on the staff of the 
Sign Shop in Montreal until his re- 
tirement in 1969. 


W.D. ‘’Bud” Gear, former project- 
ionist in the Stanley Theatre, Van- 


couver, passed away recently in that 
city. e 


fifty year veteran of F.P. 


FRED TICKELL RETIRES 


F.G. ‘‘Fred’’ Tickell, manager of 
the Monarch Theatre in Medicine Hat, 
started his career with Famous in 1921 
as an usher in the Capitol Theatre in 
Calgary. Members of the Capitol team 
during this period were the Bishop 
brothers, Len and Harold. 

In 1939 Fred was moved to the 
Capitol in Regina in time for the 
premiere of “North West Mounted 
Police’’ and a year later transferred to 
the Lakehead. 

1950 found Tickell in Medicine Hat 
operating the Monarch, Roxy and Em- 
press theatres in that City. When the 
Empress and Roxy were dropped Fred 
stayed on as manager of the Monarch. 

Fred will be hitting the road liter- 
ally. Fred, his wife Matilda and 3 chil- 
dren are great campers. & 


E.L. Turner, head projectionest of 
the Gaiety Theatre is congratulated by 
John Ferguson, left, western division 
supervisor for Famous Players Ltd. 
and Charles Haysom, right, President 
of Local 299 of The Int'l Alliance of 
Theatrical and Stagehand Employees 
(LATSE) upon his retirement after 58 
years in the motion picture industry in 
Winnipeg. 

Ed first began in this field in 1913 
and spent the last 42 years as pro- 
jectionist at the Gaiety Theatre. 

Since 1929 he has held various 
executive positions with the local, re- 
presenting them in Eastern Canada on 
three occassions at the Can. Labour 
Congress conventions and served on 
many negotiating committees over the 


years, concerning government regula- 
tions, by-laws and union contracts. 

E. Lou. Barr who chaired the func- 
tion held at the Mardi Gras restaurant 
Sunday, told the gathering of over 
sixty-five associates that based on the 
forty-two years of operating at the 
gaiety ‘Ed’ has projected over 75,600 
miles of film which is approxomately 
three times around the world or one- | 
third distance to the moon. 

Wires of best wishes were received | 
from the President and Vice-President 
of the International Organization and 
many more associates throughout Can- 
ada and the United States. 

Ed Mr. Turner will retire in Port | 
Conquitlum B.C. e@ | 


LISSA 


BILL WILSON RETIRES 


A 45-year veteren in showbusiness, 
Bill Wilson of the Garneau Theatre, 
Edmonton, has announced his retire- 
ment. 

Bill started his career as an usher 
and doorman in the Winnipeg theatre 
managed by his father. 

In 1928 the Wilsons moved to 
Edmonton where Bill senior managed 
the Capitol for almost 40 years. 

In 1938 the Wilsons built the 
Roxy Theatre in Edmonton and, short- 
ly after, the Garneau where Bill has 
been ever since, except for short pe- 
riods as manager of the Capitol and 
Paramount theatres. e 


— MURPHY’S LAWS: 


1. In any field of scientific endeavour, any- 
thing that can go wrong, will go wrong. 


2. Left to themselves, things always go from 
bad to worse. 


3. If there is a possibility of several things 
going wrong, the one that will go wrong 
is the one that will do the most damage. 


4.Nature always sides with the hidden 
flaw. 


5. Mother Nature is a bitch. 


6. If everything seems to be going well, you 
have obviously overlooked something. 


— Confederation Life “Courier”. 
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TWO ENERGETIC YOUNG 
MONCTON MANAGERS SELL 
“SENIOR CITIZENS DAY” 


Jim Morris of Cinema Highfield 
Square, Moncton, and Sy! Pellerin, 
recently appointed to the Paramount 
Theatre - teamed up to approach the 
Moncton Lion’s Club (they support a 
Senior Citizens Club); and promoted 
the finest Public Relations Project we 
have seen in many a day. 

They promoted the idea of what is 
hoped will be an annual event, namely 

“Senior Citizens Day’’. Sponsorship 
by the Lion’s Club, opened many 
doors for the boys, to effect a totally 
all-out community effort. For openers, 
for example, they had the Mayor 
declare Saturday April 3rd ‘Senior 
Citizens Day”. 

A “Gigantic FREE Theatre Party’”’ 
formed the main plank of the program, 
with both Famous Players Theatres 
presenting CARRY ON CLEO. One 
Theatre started the show at 9.00 a.m., 
the second at 9.30 a.m., the print 
being bicycled. One typical line in 
Murray Lynch’s report on this out- 
standing effort, states that his worship 
the Mayor opened both performances 
- he also was bicycled! 

To round out the show, Sy! Pellerin, 
dug up a 40 year old short subject 
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feature the top 
Moncton hockey team 
of the day. This proved to be the big 
hit of the show for our Golden Agers. 

Each Senior Citizen attending the 
show received a flower and other 
merchandising samples, promoted from 
some 46 co-operating merchants. When 
the Senior Citizens picked up their 
free guest ticket from the various 
outlets they were also handed a ‘Sen- 
ior Citizens Day’ button which gave 
them Free Transportation on specially 
scheduled buses for their Big Day. 
After the show, a reception was held 
for them in the Lion’s Club rooms. 

The aforementioned 46 merchants, 
many of whom offered a 10°/o dis- 
count on all purchases on thisimportant 
Day, collaborated to sponsor two full 
page ads., and one three-quarter page 
ad. Simpson Sears also placed two 
co-op announcement newspaper ads. 
The newspaper provided editorial and 
news-story copy, along with a personal 
message from the President of the 
Lion’s Club inviting all citizens to sup- 
port this Project. Pictures and cutlines 
were also planted. 

Needless to say, both managers 
received well deserved Bonus Awards 
from Murry Lynch. As was mentioned 
at the outset, this was an unusually 
fine Public Relations Project, directed 
towards that often neglected segment 
of our community - the ‘over sixties’! © 


We are indebted to the Toronto Star 
for the following which appeared in a 
Trade Publication by the Star entitled, 
‘Retail Street’’ under the guidance of 
Wally Legge. 


‘‘Five men make five mistakes -- one 
man struck a match to see if the 
gasoline tank in his car was empty. 
It wasn’t -- One man patted a strange 
bulldog on the head to see if it was 
affectionate. It wasn’t -- One man 
speeded up to see if he could beat 
the train to the crossing. He couldn't 
-- One man touched an electric wiré to 
see if it was charged. It was -- One man 
cut out his advertising to see if he 
could save money. He couldn't -- ” 
s 


ANNUAL BONSPIEL HELD 


WINNIPEG—The annual bonspiel of 
the Manitoba-Saskatchewan branch of 
the Motion Picture Pioneers was held 
at the Maple Leaf Curling Club. Tro- 
phy winners of the two curling events 
were: Odeon Morton Trophy—Lou Te- 
rmeer, skip, Doc Selig, third; Jack Dur- 
kin, second, and Wayne la Forrest, 
lead. Jacob Miles Memorial Trophy— 
Herm Thorvaldson, skip; Jack Gilfillan, 
third; Gord Guiry, second, and Terry 
Segal, lead. C 


oat QUOTE La 


“Don’t you realize how 
many working-aged women 
are out working today? In 
the States, it’s almost 50%. 
Half the women in the 
country are simply not at 
home when The Fag with a 
Bag — I mean the Man 
from Glad — drops in” — 
Kay McGillivray, director 
of public relations and ad- 
vertising, Montreal, com- 
menting at the ACA con- 
vention on the calibre of 
advertising directed at 
women. 
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OPENING NIGHT... 


OSHAWA CINEMAS 


Famous Players’ latest addition to 
their expansion program, The Oshawa 
Cinemas, opened recently in the Osh- 
awa shopping centre. 


Marking the completion of the fin- 
al phase of the Centre, the Oshawa 
Cinemas, housed in a free standing 
building, is situated at the southwest 
corner of the shopping complex, and 
adjacent to the Bell Telephone Tower 
with its surrounding boutiques. Entry 
to the Oshawa Cinemas can be made 
from the southeast parking lot at the 
foot of Elmgrove Avenue, or directly 
from the Main Mall concourse. 

On entering through the pairs of 
glass doors into the outer lobby with 
its open floating island boxoffice one 
is immediately struck with the clean 
architectural lines and pleasing decor. 
The lobby features luxurious Wilton 
Carpeting, in rich red design of medal- 


lions in red on a mottled grayish- 


brown background which is carried 
throughout the foyer and both audi- 
toriums of Cinema 1 and Cinema 2. 

Immediately past the boxoffice in 
the inner lobby the east wall con- 
sists of store front glass with two 
pair of glass exit doors leading to the 
canopied outside concrete walk and 
southeast parking lot. 

On entering the foyer one sees an 
attractive 22’ modern curvalinear Con- 
fection Bar centered between Cinemas 
1 and 2. Illuminating this lobby area 
are two hanging oval drums color co- 
ordinated with, and identifying, each 
auditorium, Burnt Orange for Cinema 
1, a delicate shade of Fuchsia for 
Cinema 2. Circling each of these sculp- 
tured drums to provide illumination 
for the lobby are over 100 exposed 
filament incandescent bulbs. 

Both auditoriums are laid out in 
continental seating arrangement, side 
aisles only. Luxury seating for 500 is 
provided by Burnt Orange fibre glas- 
sed seats upholstered in charcoal grey 
for Cinema 1, similar seating for 500 
is provided in Cinema 2 with Fuchsia 
fibre glassed seats also upholstered in 
charcoal grey. 

A unique screen presentation in 
Cinema 1 consists of projected slides 
from the booth creating a psychedelic 
lighting effect on the transparent front 
curtain. Side wall panels of co-ordin- 
ated sculptured styrofoam in colorful 
design form a startling relief to the 
charcoal grey background. Sidewall 
panels in Cinema 2 present various 


size abstract color co-ordinated squ- 
ares highlighting the charcoal grey 
background and this motif is carried 
forward to the front screen and pros- 
cenium opening where strobe flood 
lighting, also controlled from the pro- 
jection booth, is tied in with the 
opening movement of the multi-co- 
lored panels. This creates an unusual 
modernistic sculptured impression en- 
riching the decor of the entire audi- 
torium. 


From left to right - Mr. James Vessey, President, Oshawa Rotary Club, Mr. and Mrs. 
Walter Branch, Chairman Fund Raising Committee, presentation of LOVE STORY in 
Cinema 1. Mrs. Sue Kessler, District Manager Les Mitchell and Monique and Wendy 
Kessler, who present the first ticket on the opening of Oshawa Cinemas 1 and. 11. 


Modern automated equipment in 
the projection booth guarantee out- 
standing presentation of motion pic- 
ture entertainment from the world’s 
leading capitals. 

Supervised by Famous Players con- 
struction chief, Mr. R. Kressin, archi- 
tect for the Oshawa Cinemas was Mr. 
G. Nash of Bregman and Haman, 
Toronto. e 
Al Hartshorn is the manager of the 
“New Twins” 


Famous Players President, George 
P. Destounis on the left in discussion 
with Scotiabank Bank President, Art- 


hur H. Crockett 


A Press conference held at the Pal- 
liser Hotel, March 11, 1971, to ann- 
ounce the joint $20,000,000.00 ven- 
ture of Famous Players and the Bank 
of Nova Scotia in the development of 


the Scotiabank Plaza in downtown. 


Calgary is addressed by Scotiabank 
President, Arthur H. Crockett. 

Seated left to right Mr. C.E. Rit- 
chie, Chief General Manager of the 
bank, A.T. Baker, Director. On Mr. 
Crockett’s right George P. Destounis, 
Mr. Harry Noble Spenceley, General 
Manager, Realty Development Scotia- 
bank, far right, Mr. L.R. Woolsey, 
General Manager, Marketing, Bank of 
Nova Scotia. 

Seated directly in front of Mr. C.E. 
Richie, with right hand on chin, Mr. 
Thomas Douglas, Alberta General Man- 
ager, for Scotiabank. 


Worship Mayor Sykes of Calgary. 


Two very happy ‘big’ men in the busi- 
ness world, both over 6’ 2’’, congra- 
tulate each other on the success of the 
press conference announcing the 
$20,000,000.00 joint project Scotia- 
bank Plaza. In Calgary. Left, Famous 
Players President Mr. George P. Dest- 
ounis, on the right Scotiabank Pres- 
ident, Mr. Arthur H. Crockett. > 


<1 In an unusual approach for banking 
circles at the press conference, two 
charming usherettes from Calgary Place, 
and two bank employees acted as 
hostesses for the early 8.00 a.m. press 
conference breakfast. Two hostesses 
are shown here, on the left with Mr. 
W.N. Murray,Vice President and Gen- 
eral Manager for Famous Players is 
Mrs. Barbara Winthrop - on the right 
with bank President Arthur H. Crock- 
ett, Calgary Place usherette Miss Jackie 
Soley points out the location of the 
theatre on the huge towering photo- 
graphic blowup of the Scotiabank 
complex. 


Scale model of the $20,000,000.00 
Scotiabank Plaza is flanked by Mr. 
Harry Noble Spencely, General Man- 
ager, Realty Development for Scotia- 
bank on the left, Mr. Ted Strother, 
Vice President Realty Development 
for Famous Players. D> 


